SOCIAL NETWORK
social network is a self-organizing network without
the dictatorship of creator and developer.

INTRODUCTION

We are all witnessing a rapidly changing world. We see ordinary
people who are not celebrities in movies, sports, art, literature,
politics or science become popular by creating His Majesty
Content. This is what attracts people, forcing them to follow these
popular people and spend their time to constantly return to them
and not to miss anything that they broadcast to the world.

2.1

«NEW WORLD»
These people can be ordinary housewives telling about the
secrets of cooking delicious dishes, or your neighbor,
enthusiastically talking about the city in which you live with her,
but she does it in such a way that people involuntarily fall in love
with this place and wish to visit it. Someone shares the secrets of
mastery, someone talks about their hobby, someone has an
interesting experience, and we can list these people endlessly,
because people are truly unique and diverse in their deeds.

This phenomenon became unique, which changed the world. This generated a completely
new mentality of the young generation of the modern world, which no longer understands
the life of the previous generation due to their conservatism towards the past and future.
2.2

VIRTUAL LIFE
•

This new world is distinguished by the obvious virtuality of being. People have been
communicating on social networks for years, imbued with trust and participation in each other's
life, but at the same time they may not meet each other even once in a decade. But at the same
time, they are getting closer to each other, because the social network and the Internet make all
people ordinary and accessible people, whoever they are. Although they most likely will not
intersect with each other in real life never.

•

When they live their virtual life in such a relationship, they reveal their hobbies, interests,
addictions, weaknesses, fears, desires, and dreams to other people.

•

The greatness of a person as a person becomes identically equal to his content.

2.3

INTERACTION WITH PEOPLE
•

This allows you to study a person in detail with an understanding
of his needs and goals. Corporations, companies, any
organization (private or public), now it is easier to build their
strategy of relations with such people, both privately and with
entire communities.

•

Targeted advertising has become effective precisely in
processing large amounts of data presented as user data. It will
be very convenient and easy for you to structure all users in
social networks, not only by their place of residence, but also by
their professional interests and personal preferences, offering
them goods and services that meet their needs and desires.
2.4

GROWTH OF SOCIAL MEDIA
•

This dramatic growth and success of social media has been
driven by this very reason. The advertiser is already guaranteed
to understand that his campaign to promote a product or service
will be accurately delivered to his target audience. In this case,
the cost part will be guaranteed by certain actions of the user (for
example, going to the company's website).

2.5

STELEXY WORLD ADVANTAGES OVER OTHERS
•

At the same time, we see that the largest social networks, for example, Facebook, do not socialize their
users, despite the very comfortable tools for selling advertising. Moreover, excessive activity is blocked,
censorship is introduced, and the dictatorship of the content owner arises. Tough centralization begins,
subordinating to itself all rights to content and to the algorithm of behavior in relation to any informational
occasion.

•

By analogy with the cryptoindustry, where the task of decentralized sites arose, the community also
clearly realized that alternative sites are needed - social networks that would be built on the principles of
self-organization and decentralization of management. Our Stelexy World project, realized by Stelexy
Inc., offers just that.
2.6

THE IDEA OF THE STELEXY SOCIAL NETWORK
•

The user's activity and his position are the basis of
his importance and status in the social network.

•

The principle of development of the network is based
on the basis of the attitude «everything is like in life»,
which is realized from the conversion of the user's
virtual life into his real success and significance in
real life.

•

The implementation of the social lift in the network is
due to an increase in the rating and the choice of
one's activity in a particular subject area.

3.1

THE IDEA OF THE STELEXY SOCIAL NETWORK
•

The reward for social growth is the distribution of a
portion of the income received from the advertiser.

•

In this strategy, a sense of self-worth is realized in
correlation with the reward for activity.

•

In this network, as in life, users themselves take on
the functions necessary for the successful
exploitation of social roles.

3.2

DESCRIPTION OF THE SOCIETY ON THE STELEXY NETWORK
• After registration, each user receives the status of a
«resident».
• Activities such as writing posts, reposting other users, getting
subscribers and other actions give points to this user, which
increase his rating.
• The increase in the rating, as well as the lifetime in the
network, determined by the time spent on the network, allows
the user to run for the next levels of social positions.

4.1

DESCRIPTION OF THE SOCIETY ON THE STELEXY NETWORK

•

In other words, the society of the Stelexy network enters into
a relationship of gamification of participants with each other
and with the outside world, in which there is a clear
schedule of roles with social reward both through monetary
reward and through an equally important category recognition.

4.2

«EVERYTHING IS LIKE IN LIFE»
•

The implementation of the principle of «everything is like in life» allows
users to create alliances, parties and communities that can carry out their
campaigns to attract new like-minded people and increase their influence in
the whole community.
Conflicts will certainly arise in the network (due to the principle of
«everything is like in life»). Therefore, to prevent the undesirable
consequences of these conflicts, moderators (guardian, sheriff) will be
created, who are elected positions with the right to suppress any illegal
activity. But this is not the dictatorship of the creator, as is currently the case
on all networks. These are developed rules of the community, which
independently makes decisions about the acceptance or condemnation of
this content or some action.
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SOCIAL NETWORK GROWTH
The development of social groups will allow more
complex structures such as Parliament to be
created, and a President will be elected for each
country.
Obviously, all existing parties can register on the
Stelexy social network and organize a real vote for
this or that candidate on the network, and these will
be real and not falsified elections.
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SOCIAL NETWORK FEATURES
•

We don't pursue any political goals, but we are trying, in a
playful way, as close as possible to the realities of life, to build
a world for users in which all their secret desires will be
realized through their personal activity.

•

Such a social network will be lively, gambling and attractive for
all people, regardless of their place of life.

•

We will model the main functional characters, build the
structure of the community from a citizen to a president in
compliance with all public organizations, including the highest
international authority, which will include the presidents of all
countries (analogous to the UN).
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ROUGH CALCULATIONS OF WHAT A SOCIAL NETWORK
WILL BE ABLE TO GET IN 5 YEARS AFTER LAUNCH:

•

70% of social media users will switch to Stelexy (almost
2bn users)

•
•
•

20% of social network users will visit Stelexy every day.
26% of users will visit Stelexy more than 5 times a day.
More than 80% of Stelexy users will be able to access it
on mobile devices.

8.1

ROUGH CALCULATIONS OF WHAT A SOCIAL NETWORK
WILL BE ABLE TO GET IN 5 YEARS AFTER LAUNCH:
•

More than 85% of social media advertisers will regularly
use ads on Stelexy.

•
•

At least 2% of Stelexy profiles will be fakes, bots, etc.
Since 85% of users will take part in the hierarchy of the
Stelexy social network.

8.2

CONCLUSION
•

We don't create something unique. We know many games that simulate
behavior within the framework of certain relationships (Monopoly,
Civilization, various strategies). We are also aware of the reward of the
most active users with the highest number of subscribers on YouTube and
Instagram. We see all this separately in one implementation or another.
Our strategy is to combine various positive and effective solutions into a
common integrated system of relationships in a single social network.

This will create the most attractive social network in the world (although we assume that this
approach will be copied) with the most effective decision in favor of advertisers, since the
correlation of users will be deeper and more reliable.
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OUR CONTACTS:
info@stelexy.com
+7 925 588-88-83
+17028827637
www.stelexy.com
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